
PR - News releases and editorial content will be writen 
and pitched to relevant publicaions. A media study 
will be completed to determine relevant publicaions 
in the industry. 

Measurements - Number of pick-ups, engagement buzz 

around aricles, editorial contacts

Direct contact campaign - A direct contact 
campaign will be set up to run throughout the 
two months of a campaign. A series of printed 
mailers, a 3D mailer and email blasts will be sent 
to a targeted list.

Measurements - Email blast open rates and click 
through rates, inquiries from printed/3D mailer, 
QR code scans

Internal communicaion - Email blasts will be sent to all internal sales contacts to 
explain all outlets and channels being used and any new content being shared.

AdWords cost-per-click campaign - An AdWords cost-
per-click campaign will drive searchers to the landing 
page. Google Analyics code will be added to the landing 
page to track user navigaion throughout the page.

Measurements - Cost-per-click, click-through  
rate, conversions

Real-ime media - Twiter, LinkedIn or other real-ime 
media channels will be uilized in order to promote 
awareness. A list of users to follow on Twiter will 
be suggested (including media and other industry 
professionals) to increase engagement. To directly target 
any leads on the contact list, a Twiter ad campaign can 
also be set up.

Measurements - Audience educaion and engagement,  
increase in followers, likes, replies, retweets, views, shares etc.

Landing page - A landing page will provide a place 
for addiional informaion including a video and case 
study. Users will be required to ill out a form to 
download the case study in order to gather addiional 
leads and coninue to determine interest.

Measurements - Webpage stats include number 
of visitors, unique visitors, average visit duraion, 
demographics, conversions (downloads, click to 
contact, etc.)

Case study - Case studies help turn products 

into stories and provide an example of 
innovaion and success for the sales team.

Measurements - Number of case study 

downloads, requests for more informaion from 
the case study

Infographic - An infographic will focus 
on facts in the industry. The facts will 
also be used in the real-ime media 
channels in conjuncion with pieces of 
the infographic. 

Measurements - Number of infographic 

downloads, shares on real-ime media, 
referral traic from link building

Video - A 2-3 minute video will engage 
users and be featured on the landing page, 
as well as on YouTube. The video will be 
pieced out and teased through LinkedIn 
and Twiter.

Measurements - Number of views, number 
of minutes watched and in which regions

QR code card - A QR code card will be 
created and distributed to the sales team for 
use at conferences.
 

Measurements - Number of QR code scans, 

number of cards handed out

Webinar - A webinar will help grow the 
exising contact list and establish you as 
a thought leader in the industry. Relevant 
publicaions for the webinar will be pre-
determined in a media study for 
the industry.

Measurements - Number of atendees, 
number of post-webinar on-demand views 
and any addiional requests for informaion

Buy

Qualiicaion

Leads will be qualiied through follow-up from sales team.

To be determined by client

Jusiicaion

Consideraion

Awareness

Follow-up phone calls - A script will be writen and provided 
to all callers with a series of quesions about the materials 
generated for the campaign, any addiional quesions and if they 
would like to set up a meeing.

Measurements - Markeing intelligence gather through conversaions.

Markeing and sales funnel
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